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All statements contained herein with regard to the

Companyõsbusiness prospects, projected results and the

potential growth of its business are mere forecasts,

based on local management expectations in relation to

the Companyõsfuture performance. Dependent as they

are on market shifts and on the overall performance of

the Brazilian economy and the sector and international

markets, such estimates are subject to changes.

The merger between BRFand Sadia is currently being

examined by the Brazilian Anti -Trust Authority and its

implementation is contingent on the approval of the

Administrative Council for Economic Defense - CADE.

On July 7 2009 an Agreement with CADE (APROð

Transaction Reversibility Preservation Agreement) was

signed. This guarantees the reversibility of the

operation, authorizes synergetic studies and the joint

adoption of measures for the management of treasury

activities .

The results of the first quarter 2010 consolidate the CompaniesBRF- Brasil FoodsS.A. and

Sadia S.A. (whole-owned subsidiary). On July 2009, the results of Sadia started being fully

consolidated, according to the Association Agreement and Shareholders Meeting that

approved the merger of shareson July and August 2009.
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Highlights

Recovery of the main export markets;

Positive domestic market;

Lower costs and expenses;

Gradual and consistent improvement of margins;

Robust financial statements;

Conclusion of Project BRF (mapping of the business combination).
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1Q10 Results



HIGHLIGHTS 1Q10 1Q09 % Ch.

Gross Sales 5,815 5,847  (1%)

Domestic Market 3,686 3,538 4%

Exports 2,128 2,308  (8%)

Net Sales 5,047 5,061  (0%)

Gross Profit 1,279 988 29%

Gross Margin 25.3% 19.5% 580 bps

EBIT 271 (61) -

Net Income 53 (465) -

Net Margin 1.0%  (9.2%) -

Adjusted Net Income (1) 53 (333) -

Adjusted Net Margin 1.0%  (6.6%) -

EBITDA 447 180 148%

EBITDA Margin 8.9% 3.6% 530 bps

(1) Adjusted Net Income - Excluding the absorption of the tax loss relative to the incorporation of Perdigão 

Agroindustrial S.A. booked to first quarter results 2009.
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Highlights ðPro-forma
R$ Million
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Breakdown of net sales ð1Q10
Diversified product portfolio

Poultry
29.5%

Pork / Beef
10.2%Processed 

Products
37.4%

Other Processed
9.5%

Dairy Products
3.5%

Milk*
7.3%

Others
2.5%

By Product

Domestic 
market
59.1%

Exports
40.9%

By Market

*Includes milks: UHT ïlong life, pasteurized and powdered milk



Volumes and prices (1Q10/1Q09)
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Gross Sales Volume Price

  

Domestic Market

Meat

Gross Sales Volume Price

  

Dairy

6.3%

2.7%

3.6%

3.3%
2.8%

0.5%

Export Market

Gross Sales Volume R$ price

Dev. USD x

R$ USD Price

-7.8% -6.6%

-1.1%

-28.0%

19.6%
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Reduction of Costs and Expenses

1Q10 1Q09

  
- 580bpsCost

(Cost/Net Sales)

Expenses

1Q10 1Q09

  - 70bps

(Expenses/Net Sales)

74.7% 80.5%

20.7%20.0%
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EBITDA ðPro-forma
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Companyõs Performance
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Milk (R$/Liter) 
(Average prices paid to producers in Brazil)

US Dollar (R$ x US$) Grains-CBOT(US$/Bushel)

Chicken Pork

1Q10 x 1Q09 19% 15%

1Q10 x 4Q09 0% 9%
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1Q10 x 1Q09 (22%)

1Q10 x 4Q09 4%



Sales
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Domestic

Market

Export

Market

PRO-FORMA R$ MILLION

Domestic Market 1Q10 1Q09 Ch. % 1Q10 1Q09 Ch. %

Meats 412 401 3 2,299 2,226 3

In Natura 83 87 (5) 414 372 11

Elaborated/Processed (meats) 330 315 5 1,886 1,854 2

Dairy Products 257 251 3 646 608 6

Other Processed 108 97 11 592 515 15

Soybean Products/ Others 92 204 (55) 149 189 (21)

Total 869 954 (9) 3,686 3,538 4

Processed 488 462 6 2,701 2,591 4

% Total Sales 56 48 73 73

THOUSAND TONS

Meats 527 529 (0) 2,110 2,257 (7)

In Natura 443 444 (0) 1,677 1,765 (5)

Elaborated/Processed (meats) 84 85 (1) 432 493 (12)

Dairy Products 1 1 (31) 5 7 (22)

Other Processed 1 4 (76) 13 44 (70)

Total 529 535 (1) 2,128 2,308 (8)

Processed 85 89 (4) 450 539 (17)

% Total Sales 16 17 21 23
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Market size

Source : AC Nielsen

Specialty meats

Market: R$14.7bi

2009/2008: 5%

Frozen meats

Market:  R$2.3bi

2009/2008: (5%)

Dairy Products

Market:  R$4.1bi

2009/2008: 8%

Pastas

Market:  R$ 515mm

2009/2008: 21%

Pizzas

Market:  R$ 478mm

2009/2008: 24%

Margarines

Market: R$ 2.2bi

2009/2008: (5.5%)
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